
RELATIONSHIPS
ARE GOOD! Jakub Křenek
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Yay, online 

marketing!



Products, services, features, USPs, 
prices, sales, special offers, loyalty
programs, crosselling, upselling, …
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Did that ever

work for you?

It might have, 

sure.

But will it work in 

the future?



Things change!
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Think about this:

When you meet someone new:

1. How do you introduce yourself?

2. What interests you about the

person?
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ADVERTISING

–>

CONVERSATION
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NEW GOLD

Brand personality –> Stop talking about what you do, tell me who you are.

Brand values –> Stop talking about your product, tell me what you believe in.

Brand attitudes –> Stop talking about offers, tell me what you think about things.

Brand reliability –> Don‘t make me buy from you, make me trust you first.
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Also, online is not a separate

single-standing channel.
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„THERE‘S NOTHING TO TELL!“

Change yourself Tell the nothing

Don‘t forget it‘s not 

only about

changing your

communication.

There is always

a story, even if it‘s

simple. The simple

ones can be

powerfull.







But don‘t lie.
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HOW TO BUILD RELATIONSHIPS?

EMOTIONS IMPACT ENGAGEMENT BRAVERY
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UKÁZKA 3

John Lewis
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UKÁZKA 4

Pračky ve školách
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UKÁZKA 5

100 skvrn, 100 zážitků s Vanishem
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UKÁZKA 6

Amundsen Slovensko.
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Let‘s sum things up:
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1. SHARE

WHO

YOU ARE.
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2. CHANGE 

YOURSELF

OR DON‘T.



25

3. CREATE

EMOTIONS

& SEEK IMPACT. 
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4. ENGAGE

PEOPLE

& BE BRAVE. 



Thank you for

your attention!


